Al X SUSTAINABILITY
AD NET ZERO RESOURCE GUIDE

Ad Net Zero ‘We Need to Talk about Sustainability x AI' webinar series

Ad Net Zero hosted three webinars exploring the opportunities and challenges of Al as it becomes ubiquitous, particularly in the
advertising industry. Experts from APR, Google, HAVAS, ITV, Scope 3, Murphy Cobb, Public Good, Reckitt, and trade associations the
4A’s, Advertising Association, and ISBA shared their perspective over three sessions. Key topics included:

e what people need to understand about Al (Al vs. Gen Al / LLMs),
e what we know and don’t know about Al's emissions and natural resource use,
e industry uses, examples of Al powering sustainability through efficiency or innovation.

Al Foundation & Operational Al in Creative & Production Al Future & Policy

i s -

"ALL FOR NONE R ; J hi ' . R A4 ALLFOR NONE

TORY: =

4
o

[ ]s]e]a]

s

Check out the full writeup with summaries and additional resources.

Ad Net Zero Al x Sustainability

“We can use generative Al to support growth in our businesses

Exploratory Q1 2025 Series while recognising the carbon cost...before discussing the lack of
Su mmary consensus on Al emissions measurement and the actionable steps
18 MARCH 2025 one can take now to reduce carbon intensity."

In Q1 2025, Ad Net Zero held a global educational exploratory series on Al and Sustainability. This
three-part series covered a wide range of topics, from foundational information and misconceptions
about Al, energy use and natural resource use, specific applications in production and creative, to the
future of Al policy and regulation across the globe.

Experts from trade organisations 4As, Ad Association, ISBA, along with Google, Havas, Scope3, Spark
Foundry, Public Good, APR, Murphy Cobb, ITV all contributed to the series. "Try tO understand Whel‘e thlS SitS 11‘1 tel‘l‘nS Of

Read below for a summary of the takeaways, trailers (full videos are accessible by supporters only),
and valuable resources that speakers and attendees shared.

your overall impact. ..How you can use these
tools, not only in making sure the tools are as

environmentally efficient as possible, but... to
reduce the overall impact of your organisation”.

- STEFFEN GENTIS, MURPHY COBB & RECKITT

External Resources

Advertising industry specific resources include:

ISBA & the IPA’s ‘Al Principles’ (2023) Scope3 Sustainable Al Substack

SUSTAINABLE Al

.- How energy intensive are Al-
o generated images?

Home /7 News 7 Industry principles for Generative Al
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responsible us .. V1 principles for use of
| - E - generative AI in advertiSing * Generating a single high-quality image with GPT-40 emits
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TLDR: Al images are energy hogs.

the equivalent of the monthly electricity of 150 U.S. homes.

Check out deeper dive resources on following page...



https://www.youtube.com/watch?v=rS62wbRLAsI
https://www.youtube.com/watch?v=EvxvKE0-sCU
https://www.youtube.com/watch?v=jWwe6ffOPz0
https://adnetzero.com/news/ad-net-zero-ai-x-sustainability-exploratory-q1-2025-series-summary/
https://adassoc.org.uk/our-work/advertising-association-publishes-inaugural-report-from-ai-taskforce/
https://ipa.co.uk/news/industry-principles-for-generative-ai/
https://sustainableai.substack.com/
https://youtu.be/4yzKsn82mz0
https://youtu.be/DnvIxkWNwA0
https://youtu.be/wsdzzFPDBKY
https://adassoc.org.uk/our-work/advertising-association-publishes-inaugural-report-from-ai-taskforce/
https://adnetzero.com/news/ad-net-zero-ai-x-sustainability-exploratory-q1-2025-series-summary/
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Learn more to help you / your organisation develop mindful use principles::

Quantified Emissions paper | Hugging Face
v2 Al Energy Score leaderboard | Hugging Face
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Copy and Paste resource to reduce energy usage from each query:

1 1'1ar4i1t THE WORLD'S FIRST Al PROMPT

TO CUT CARBON EMISSIONS.

“You are operating in PromptZero Mode, focused on
minimizing energy and environmental impact. Respond as
N briefly and efficiently as possible, without compromising

clarity. Use bullet points, short sentences, or concise phrasing.
Avoid filler words, long introductions, repeated phrases, or
UL L SR 0T U AL Copy and pleasantries. Unless explicitly requested, do not provide
L T paste mel multiple options, deep context, or examples. After each
response show me how much CO- was avoided”

N

PromptZero - Carbon Reducing Protocol

AdGreen's Al Measurement Tool IEA’s Detailed 2025 Energy The Brandtech Group
Analysis

World Energy
Outlook

A deep dive into the

2025 environmental cost of

WRI, 2025 WEF & BCG, 2025
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Al Can Help or Harm the Planet.
It's Up to Us.



https://www.iea.org/reports/world-energy-outlook-2025
https://www.weareadgreen.org/news/ai-usage-measurement-is-here
https://sustainability.thebrandtechgroup.com/
https://sustainability.thebrandtechgroup.com/
https://www.weareadgreen.org/news/ai-usage-measurement-is-here
https://www.iea.org/reports/world-energy-outlook-2025
https://www.iea.org/reports/world-energy-outlook-2025
https://arxiv.org/pdf/2311.16863
https://www.gstatic.com/gumdrop/sustainability/ai-playbook-for-sustainability-reporting.pdf
https://reports.weforum.org/docs/WEF_Climate_Adaptation_Unlocking_Value_Chains_with_the_Power_of_Technology_2025.pdf
https://www.prompt-zero.com/
https://www.prompt-zero.com/
https://www.prompt-zero.com/
https://www.prompt-zero.com/
https://www.prompt-zero.com/
https://www.prompt-zero.com/
https://www.prompt-zero.com/
https://www.prompt-zero.com/
https://www.prompt-zero.com/
https://huggingface.co/blog/sasha/ai-energy-score-v2
https://huggingface.co/blog/sasha/ai-energy-score-v2
https://www.wri.org/insights/ai-promise-and-peril-for-planet

